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 4/5th (80%) of American adults use the 
internet 

 

 90% of young people use the internet 

 

 2/3 (66%) of adults have broadband at home 
which is up from 3% in 2000! 

 
 Source: The Pew Internet and American Life Project -Sept. 2012 



 

 “Jobs depending on broadband and 
information and communications technology 
will grow by 25% between 2008 and 2018 or 
at a rate of 2.5% faster than the average for 
other occupations and industries” 

 
 Source: Bureau of Labor Statistics cited in The National Broadband Plan 



 Inventory what you have: 
 

◦ cable franchise agreement (Will soon be on the iwantbroadband.org site) 

 

◦ leases for telecommunication sites on municipal facilities or 
property 
 

◦ your telecommunication ordinance regulating personal wireless 
service facilities and any other municipal assets 
 

◦ http://iwantbroadbandnh.org/broadband_mapgallery 
 

◦ Create a central folder, file or repository where this information 
can be easily retreived.1 
 

1. Footnotes: 
1. Telecommunications Infrastructure In New Hampshire: Wireless Facility Siting, Cable Television, Right-Of-Way Management & Local Government, Robert D. Ciandella, 
Esq., Cell Tower Siting, Cable Television & Right-of– Way Management & NH Local Government, New Hampshire Municipal Lawyers Association 2012 Local Government 
Seminar #2: Telecommunications Update, April 5, 2012 

http://iwantbroadbandnh.org/broadband_mapgallery
http://www.nh.gov/oep/programs/MRPA/broadband/planning.htm


  Download Speed  Upload Speed  

unserved < 768 Kbps < 200 Kbps 

underserved (low)  768 Kbps to < 1.5 
Mbps 

200 Kbps to < 768 
Kbps 

underserved (medium)  1.5 Mbps to < 3 Mbps 768 Kbps to <1.5 
Mbps 

served (low)  3 Mbps to <6 Mbps 1.5 Mbps to <3 Mbps 

served (medium)  6 Mbps to <10 Mbps 3 Mbps to 6 Mbps 

served (high)  10 Mbps to <25 Mbps 6 Mbps to <10 Mbps 

served (very high)  25+ Mbps 10+ Mbps 



 What you can do at 3 mbps (Served-Low): 
◦ Email 
◦ Web browsing and shopping 
◦ Moderate social media use 
◦ Voice over Internet Protocol (VoIP) 
◦ Transfer medium-size documents 

 What you can do with 25 mbps (Served-High): 
◦ “Smart homes” 
◦ Teleworking 
◦ High speed business to business applications 
◦ High definition audio/video streaming 
◦ Transfer large documents 

 



 Comprehensive Plan (Master Plan) 
◦ Should include, at a minimum, a section on 

broadband communications infrastructure and the 
benefits of broadband adoption 

 

◦ Include an inventory of existing services and 
initiatives as well as goals and policies to support 
the deployment of broadband infrastructure 

 
◦ Regional Planning Commissions 

 

◦ www.Iwantbroadband.org 

 



• Improved ability to retain & recruit business 

• Increased business profitability (and tax revenue!) 

• Greater ability to attract highly skilled workers 

• Improved efficiency of municipal services 

• Faster emergency response 

• Stronger educational attainment 

 

 



Source: Crandall, R., Singer, H. 2010. The Economic Impact of Broadband 

Investment. National Cable and Telecommunications Association. 

•In 2011, NH had a 73% BB penetration rate 

•The total economic impact of Broadband was 
estimated at $634 million last year (2010) 

•11,000 net new jobs were created as a result of 
expanded Broadband infrastructure in 2010 



 

 Percentage of data collection completed 
before site selectors/developers pick up the 
phone  

 Put the right information on your site that will 
help your economic development efforts 



 Location Map/Where are you? 
 About Us/ Area overview 
 Quick facts* 
 Top 5-10 largest employers 
 Maps (Zoning, infrastructure, traffic volumes, Drive shed maps, 

Clusters) 
 Incentives (ERZ, TIF, Expedited Reviews, RLF etc…) 
 Detailed population & demographics 
 Economic Development Plan/Master plan 
 Cost of living data: Housing costs, rents, taxes, electric rates, sewer 

rates 
 Available properties 
 Search Engine Optimization (SEO) 

◦ Good Content is key! 

 
 



 Population 
 Number of Households 
 Type of Government (Selectmen-Town 

Administrator, Town Council-Town Manager) 
 Tax Rate 
 Average Housing Cost 
 Average rent 
 Median Age 
 Educational level 
 County 
 Unemployment rate 
 Quick facts data can be used on mobile site 

 











Rochester 





 



 





 Layout your development process 

 Identify all of your development fees 

 PDF your subdivision and site plans 

 Testimonials of businesses in your 
community…that are happy! 

 News and Events-Letting the business 
community know about your efforts and 
successes 
◦ Identify projects in the pipeline 

 



 http://www.thriveinlondonderry.com/ 

 http://www.yourmanchesternh.com/ 

 http://www.thinkrochester.biz/ 

 http://www.bow-
nh.com/pages/bownh_econdev/index 

 

 Thank you! 
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